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2022-B-12-HOTP
2022-B-12- HOTP	 	False or Deceptive Healthcare Advertising 

2022-B-12           		Resolved

Amend the policy paper entitled False or Deceptive Healthcare Advertising.
See policy paper.

Rationale/Justification
Overall, this paper exists to condemn false counseling of healthcare information as well as the promotion of improper qualifications and unsupported medical treatments. Some of the examples originally included in the paper are outdated; this is something that will continue to occur with time depending on current practices and continued advancements. Rather than having to update it with relevant examples every five years for review, removing the examples can keep the paper pertinent continuously. 

Related AAPA Policy
HP-3300.2.8.1
AAPA believes Direct to Consumer Advertising (DTCA) that is presented in a responsible and ethical manner may be of some value to patients. Such information should be scientifically substantiated, accurately presented, and free of bias and false or misleading claims. DTCA and marketing of pharmaceuticals, medical devices, surgical procedures, and consumer-ordered diagnostic testing may create significant patient safety concerns if it leads patients to seek healthcare solutions without consulting with a qualified healthcare professional.

PAs should:
• maintain objectivity regarding advertised pharmaceuticals, medical devices, treatments, and
diagnostic testing;
• evaluate the patient’s understanding of the requested entity;
• provide appropriate counseling related to the patient’s request;
• maintain commitment to providing value-based and evidence-based care and only prescribe or recommend a pharmaceutical, medical device, treatment, or diagnostic test that will benefit the patient.
[Adopted 2019]

Possible Negative Implications  
None

Financial Impact
None

Signature & Contact for the Resolution.
Tara J. Mahan, MMS, PA-C
Chair, Commission on the Health of the Public
tara.j.mahan@gmail.com
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